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ABSTRACT

This research on factors affecting the decision of choosing healthy dessert shop by Generation Y
People in Bangkok. Objective: (1) to study personal factors influencing making decision of healthy dessert
shop selection of Generation Y people in Bangkok. (2) to study marketing mix factors that influence shop
selection. Healthy dessert of Generation Y people in Bangkok. (3) to study the decision of choosing healthy
dessert shops of Generation Y people in Bangkok. The sample size used in this study was 420 of Generation
Y population in Bangkok. The research results were found that factors affecting the decision of choosing a
healthy dessert shop the sample group gave the most importance to was product, followed by process,

physical evidence, place, price, people and promotion respectively.
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