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ABSTRACT

This research aimed the purpose of study. 1) To study the recognition and response of consumer on
watching Netflix to In-Stream Advertisement on YouTube of Millennials in Bangkok. 2) To compare the
response of consumer with difference according to the differences of personal characteristics on watching
Netflix to In-Stream Advertisement on YouTube of Millennials in Bangkok. And 3) To study the influence of
perception per response of consumers on watching Netflix to In-Stream Advertisement on YouTube of
Millennials in Bangkok. Questionnaires were used to collect data from 400 respondents in Bangkok and
watched Netflix to In-Stream Advertisement on YouTube. The questionnaire is used to collect data which are
analyzed by frequency, percentage, mean, standard deviation, Independent sample t-test, One-Way Analysis of
Variance and Multiple Regression Analysis.

The research found, the most sample was female, Aged between 19-25 years, Has’ bachelor's degree,
Most were the pupils / students and the average income per month. Less 15,000 baht. The sample group has
level of overall recognition was at the moderate level, Found, In the selective retention and selective
comprehension had response levels were at a high level, In terms of selective attention and selective exposure
are the level of overall response is moderate respectively.

The response of sample the level of response overall was at the moderate level. Found, In the desire
and Attention the demand had response levels were at a high level, In terms of Action and Interest are the level

of overall response is moderate respectively.



For the hypothesis testing found. The demographic characteristics found samples group with age,
education, status and income differ, the response of consumer on watching Netflix to In-Stream Advertisement
on YouTube differ at statistically significant level of 0.05. And the recognition has influence of perception per
response of consumers on watching Netflix to In-Stream Advertisement on YouTube of Millennials in

Bangkok with a statistical significant level of 0.05.
Keywords: Recognition, Response, In-Stream Advertisement, Millennials
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