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Abstract

The research, entitled “A study on Integrated Marketing Communication (IMC) and Food delivery
application usage of Generation C’s consumer behavior in Bangkok Metropolitan Region” has the following
objectives (1) To study the difference that affect consumer behavior of Generation C in Bangkok Metropolitan
Region (2) To study on Integrated Marketing Communication (IMC) of Food delivery application usage in
Bangkok Metropolitan Region and (3) To study the difference of Food delivery application usage of Generation
C in Bangkok Metropolitan Region.

The population considered in this research was a group of 400 Food delivery application usage of
Generation C in Bangkok Metropolitan Region. The data obtain were analyzed using statistic; frequency,
percentage, average, mean, and find correlation of all variables by Chi-square for analyzing variables that effect on
Food delivery application usage of Generation C in Bangkok Metropolitan Region .

The results of the study found the demographic factors in terms of average monthly income, Generation
and occupation correlate to the behavior of Generation C consumers using food ordering and delivery applications.
And when analyzing integrated marketing communications (IMC) found sales promotion, advertising and direct

marketing correlate to the behavior of Generation C consumers using food ordering and delivery.

Important : Integrated Marketing Communication (IMC), Generation C’s consumer behavior, Food delivery

application
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