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Factors in choosing a platform that affects social marketing of small and

medium enterprise businesses in Bangkok
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ABSTRACT

A study of Factors in choosing a platform that affects social marketing of small and medium

enterprise businesses in Bangkok. The objective is to study the selection of Social Media Marketing by 1)



2

type of business or service of small and medium SMEs in Bangkok. And 2) to study decision-making
behaviors affecting the selection of platform characteristics in social media marketing communications of
small and medium SMEs in Bangkok.

Data collected using the online questionnaire tool via Google Form from small and medium SME
business owners in Bangkok. The sample size was 400 locations. The statistics, t-test, and difference test
of one-way ANOVA samples, and regression analysis using the Enter variable selection technique.

The research findings were as follows: 1) Social Media Marketing selection of small and medium
SMEs in Bangkok in business different products / services include mining business. Commercial business
and industrial business. 2) Online Advertising and ROMI Return Measurement (Return on Marketing
Investment) influences the decision to use a platform for social media marketing of small and medium

SMEs in Bangkok. It was statistically significant at the 0.05 level. Please see the detail of study the below;
Keywords: Social Media Marketing, SME business
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