TadauNinanan1Inadw e wamﬁmsﬁm%ummmﬁaqwmw 229
U aAa Qs %)
Auslnaludsninaynsanas

Factors affecting Purchasing Decisions for Supplementary Food in

Samutsakhon

uTINY Yok NADig
FIVINITARG ﬂm:u%mi‘qsﬁa URINLIRUTINALAS

;ﬁ'uﬁmauuﬂmm

Nachagoon Yapakanut
Email : 6114193002@rumail.ru.ac.th
Master of Business Administration, Ramkhamhaeng University.

Corresponding Author

UNANLa
ae Sao

nwispiddanlzasdineAnswgdnssunmauilnaniaiusiiainamiaiie
FUNIW maa;juﬂmluﬁ'mi’mgmmm uaziwadAnwadaninadan1Taaanlade
wﬁmﬁ'wﬁm‘%mmmﬂﬁaqmmw °11aaﬁu’ﬁmlué’amﬁagmmm
nIduiidunsiduigaliunm nguidnanaae ﬂi:m"nuﬁ'ﬂﬂﬁmﬁ'ﬂayﬂu
ﬁ‘i’om”@mg‘mmm 3118 400 G2at9 i puisIeTIUSI A 8N1TE T bay LT
= d'l A =3 U nnai a 6 v A aa
LmuaaumwLﬂumiaawalumsmmammmaga anmwiﬂumﬁmﬂ:maga fa ’O&
\Bawsstaw laun draanad Arsewss sawdosuuanasgiu aele uazldnmsiianei
anunanasBINNszauisaAYn1Iaian .os lummeseuauudzn
nany3sawudn Juilaasulngdwnwendgs angszning se-50 O daulngjau
2 (% =2 a A A o A o o ‘
MIANBIZAUMIANWIUIY LT wazlTenauaTWNININWLENTW TITIIL AN BRI
UAfA leun twer 27 TAUMNIANEY aNTW wazTy laiafudalfawnuand1dIny JNasa
ﬂ']i@‘i’@ﬁulw‘f‘iawﬁmﬁ‘m«ﬁm?umm‘sn,ﬂaqmmw"l,&ilmn@haﬁ'u LRZWULN UI8A %

a [

NAAAUH WaZT8AIWAIIRIIUAZNITHILEBOANHIASNIINILATN ﬁwa@iaﬂﬁ@“@ i?ul’i]

A [ 6

fanfanmriiaiuaminieguniwasguilnaludiniaaynianas adradiadmagng

D.

FOANIZAU .05

AR DIMIEIN, MIAAALITE, FnlszRuNIINIIAaIa



Abstract

The objective of this research is to study consumers’ behavior for supplementary
food in Samutsakorn and the factors affecting purchasing decisions for supplementary
food in Samutsakhon.

The quantitative research was used in this research. The target group is 400 who
live in Samutsakhorn. The data was analyzed and evaluated by descriptive statistics
including percentage, mean, standard deviation and inferential statistics. Multiple
regression was used to test the hypotheses.

The results of the research revealed that most of the population was female. They
have an age range between 36 - 50 years old. They studied in bachelor's degree level
and work as a private company employee. Demographic analysis revealed that
differences in gender, age, education, occupation, and income had no significant impact
on consumer decisions. Marketing mix factors affected purchasing intention were divided
into 2 areas: product, and physical characteristics which were statistically significant at

the 0.05 level.
Keywords: supplementary food, purchasing decisions, marketing mix
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