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Abstract

The objectives of this research were to study following: 1) to study the
demographic factors of viewers affecting viewing decision 2) to study the motivation
factors affecting viewing decision 3) to study the social factors affecting viewing decision
4) to study the marketing mix factors affecting viewing decision, and 5) decision to view
The Day News Update program, of viewers in Bangkok Metropolitan Area.

The sample was 400 viewers of The Day News Update program on Mono 29 TV
channel aged 18 and over who have lived in Bangkok Metropolitan Area. A quantitative
research method was used. Data were collection by using a questionnaire. The
statistics used for data analysis were descriptive statistics, including frequency,
percentage, standard deviation, mean and multiple regression analysis with a statistical
significance level of .05 in the hypothesis testing.

The research results indicated that education and income influenced viewing
decision for The Day News Update program with a statistical significance level of .05. In
addition, marketing mix factors and social factors influenced viewing decision for The

Day News Update program.
Keywords: marketing mix, motivation, Decision of Exposure
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