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ABSTRACT

The study of satisfaction levels of service provided by Sereemawa Co., Ltd is comprised of two
parts:1) The study of customer satisfaction when using the service of Sereemawa Co., Ltd and2)
Sereemawa Co., Ltd's marketing in terms of products, pricing, distribution channels, side marketing

management, principles and drivers of choice of service

This research was conducted by qualitative research by interviewing four people using

Sereemawa Co., Ltd, as well as executives and employees of Sereemawa Co., Ltd

Research results suggest that 1) people who use Sereemawa Co., Ltd are satisfied with the
company's service, coordination, as well as the company's efficiency, to a certain extent. 2) Marketing mix
factors in terms of marketing promotion, personnel, physical characteristics and processes play a role in

the decision making to use the company's service.

Keywords:Debt collection company
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