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MARKETING MIX FACTORS AFFECT TO THE CONSUMER DECISION MAKING OF

CHOOSING CAFE IN THE BANGKOK METROPOLITAN
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Abstract

A study of “Marketing mix factors affect to the consumer decision making of choosing café in the
Bangkok metropolitan” has objectives 1) compare consumer behavior of choosing café by personal factors

and 2) study marketing mix factors affect to the consumer decision making of choosing café.

This research is quantitative analysis and the researcher used research techniques as 1) descriptive
statistics and 2) inferential analysis from questionnaire from 385 customers by frequency percentage mean

standard deviation and test hypothesis by One-Way ANOVA and Regression.

The result of this study found that Marketing mix factor affect to consumer decision making of
choosing café depend on key elements are product and promotion factors. Including personal factors are

gender age education occupation and average income.

Keywords: Marketing mix factors, Consumer decision, Café
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