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Abstract

This research has the objective to study consumer behavior in shopping through social media
and the marketing mix influencing online shopping decisions in Bangkapi District Bangkok.

The research is a quantitative research, targeting people who live in Bangkapi district. 399
samples of Bangkok Metropolis were used for quantitative research methodology using
questionnaires as a tool for data collection. The statistics used for data analysis were descriptive
statistics, ie frequency, percentage, standard deviation, mean, and multiple regression analyzes
at the statistical significance level of .05 in the hypothesis testing.

The research of the study found that consumer behavior in shopping through social media
most of the respondents are female. Accounted for 52.6 percent, the rest are male. They are 36-
50 years old, most of them graduated with a bachelor's degree of the employdenty and earning
10,000 - 20,000 baht that was different, and found that the price marketing mix factor influenced
influencing online shopping decisions in Bangkapi District, Bangkok, were statistically significant

level of 0.5
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