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Abstract

The objectives of this research were to study following: 1) to study the comparison of
the consumer choice of food delivery through Food Panda Applications in Covid-19 at
Chanthaburi Province and 2) to study the marketing mix factors affecting the consumer choice
of food delivery through Food Panda Applications in Covid-19 at Chanthaburi.

A quantitative research method was used. The sample was 400 consumers who have
ordered food delivery through Foodpanda and lived in Chanthaburi. Data were collection by
using a questionnaire. The statistics used for data analysis were descriptive statistics,
including frequency, percentage, standard deviation, mean, Independent samples T-Test,
One Way ANOVA, and multiple regression analysis with a statistical significance level of .05
in the hypothesis testing.

Marketing Mix Factors influencing the consumer choice of food delivery through Food
Panda Applications in Covid-19 at Chanthaburi indicated that age, occupation, and education
influenced the consumer choice of food delivery through Food Panda Applications with a
statistical significance level of .05. In addition, marketing mix factors, including physical
evidence, people, product, price, promotion, and process, influenced the consumer choice of
food delivery through Food Panda Applications.

Keywords: marketing mix, application
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