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Digital Integrated Marketing Communication affect to the buying decision process

used car in Bangkok
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Abstract

The study of Digital Integrated Marketing Communication affect to the buying decision process
used car in Bangkok has the objectives of comparing buying decision process for used car according to
personal factors and of studying digital integrated marketing communication factors affecting consumer

buying decision process for used car in Bangkok.

This is the quantitative research. Tools used in this research is questionnaire to collect
information from customers in Bangkok with total population of 400 samples. The statistics used for data
analysis are descriptive statistics namely frequency, percentage, means and standard deviation. Inferential

statistics used in hypothesis test i.e. T-Test, One-Way Anova and Regression.

The study found that Digital Integrated Marketing Communication factors affecting consumer
buying decision process for used car in Bangkok depend on the following key aspects namely digital public
relation, digital advertising, digital sale promotion, digital personal selling and digital direct marketing.
Different personal factors namely gender, status, education level, monthly income affect consumer buying

decision process differently.

Keywords : Digital Integrated Marketing Communication, Used Car
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