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Abstract

The objective of this research: 1.) To study the factors of the marketing mix that affect the process of
purchasing a tutoring course from the tutoring institute of grade 7-12 students in Nonthaburi province. 2.) To
study the process of choosing to buy tutoring courses from the tutoring institute of grade 7-12 students in
Nonthaburi Province 3.) To compare the process of choosing to buy a tutoring course from a tutoring
institution of grade 7-12 students in Nonthaburi province classified by personal factors The research model
was quantitative research. By using Philip Kotler's theory of ingredient marketing or 7P as a research
framework and the scope of research are 400participants of high School years between grade 7-12 students
who choose to purchase a tutoring course in Nonthaburi Province use the questionnaire was used as a research
tool for this time. And analyzes the data using 2 steps: 1. Frequency, Percentage, Standard Deviation and
Mean 2. Multiple Regression Analysis To find the marketing mix factors affecting the decision-making
process for purchasing a tutoring course from a tutoring institute of grade 7-12 students in Nonthaburi. The
research results showed that

Most of the participants were female; there are 298 people or 74.5 percent, the numbers of
participants who studying in grade 11 were 184 or 46 percent, and the numbers of participants who have a
grade point average between3.51-4.00 were 137 people or 34.3 percent. by father's occupation of participants
are Personal occupations were 93 people or 23.3 percent and mothers' occupations are Private company
employee were 223 or 55.8 percent, the average monthly family income is 30,000-60,000 baht were 145
people or 36.3 percent.

The results of comparing the differences between demographic factors and the process of purchasing
a tutoring course from a tutoring institute of grade 7-12 students in Nonthaburi province found that the gender,
grade of students GPA, the father's occupation and mother's occupation Average family income per month
The difference affects the tutoring courses from tutoring institutions of grade 7-12 students in Nonthaburi
province. The difference was statistically significant at the 0.05 level.

The results of comparing the difference between marketing mix factors and the process of purchasing
a tutoring course from a tutoring institute of grade 7-12 students in Nonthaburi province found that grade 7-12
students pay attention to products, price, distribution channels Marketing promotion, personnel, process The
different physical characteristics influenced the process of purchasing a tutoring course from tutoring

institutions for grade 7-12 students in Nonthaburi province. That was statistically significant at the 0.05 level.



The results of the study in this research will reveal the behavior. And factors affecting the decision-
making process of purchasing a tutoring course from a tutoring institute for grade 7-12 students in Nonthaburi
Province which data from this research. It is useful for operators to develop services and marketing strategies

to their tutoring business to suit the needs of the target audience.

Keywords: Tutoring institute, Tutoring, Marketing Mix, Decision making process
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