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Abstract

The study of the marketing mix factors influencing the decision of buying a house for the elderly
Supalai Project, Rayong Province has objectives 1) To study personal factors influencing the decision of
buying a house for the elderly Supalai Project, Rayong Province 2) to study the marketing mix factors
influencing the decision to purchase a house for the elderly Supalai Project Rayong province collected the
information received from the questionnaire. The questionnaire was used as a sample group of villagers in
Supalai Project, Rayong Province, with 301 people. Standard deviation Test hypothesis using t-test
statistics. One-way ANOVA and Multiple Regression Analysis at a statistically significant level of 0.05.

The study found that 1) The results of the analysis of personal factors showed that the majority of
the sample group of consumers in Bangkok were male, aged 40-49 years old with average monthly income.
30,001-35,000 baht for occupation of private company employees And the current housing characteristics
are single houses. 2) The overall analysis of the factors of marketing mix is at a very important level. When
considering each aspect, it was found that all aspects were at a very important level. In the following order:
product price physical characteristics marketing promotion process people and places Have a very
high average 3) Analysis of the decision to buy a house for the elderly Supalai Project, Rayong Province,
found that the overall picture was of great importance. When considering each aspect, it was found that all
aspects were at a very important level. In this order Problem perception Purchasing decisions And

alternative assessment aspects



The results of hypothesis testing showed that 1) personal factors affecting the decision of buying a
house for the elderly. Supalai Project, Rayong Province, found that consumers in Rayong province had
different sex, age, income, occupation and characteristics of residence. Making the decision to buy a house
for the elderly Supalai Project In general, Rayong Province is not different. 2) factors of marketing mix,
product, price, physical characteristics, personnel, service process Marketing promotion and distribution
channels Affect the decision to buy a house for the elderly Supalai Project Rayong Province, where the
multiple correlation coefficient (R) was 0.917 and the relationship was able to be described at 84.1%,
statistically significant at 0.05.

The results of this study found that the marketing mix factors influencing the decision to buy
housing for the elderly. Therefore, to guide the development and improvement of the strategy to make the
project more interested and stimulate purchasing decisions. Housing projects should focus on a strong
housing style. To consider the price along with the suitability in all aspects, select a location with
convenience, convenient transportation, organize promotions to attract consumers' interest and make
purchasing decisions and setting up a service strategy that Good service both before and after the sale are
good. Have a friendly and intimate consultant to be a factor that helps to promote the decision to buy the

project for the consumer.

Keywords: marketing mix factors, purchasing decisions, housing for the elderly
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