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Factors Affecting The Purchase of OPPO Smart phone in Bangkok.
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ABSTRACT

Research objectives were: (1) to study personal factors that affect the decision to purchase OPPO smart phone in
Bangkok and (2) to study marketing mix factors that affect the decision to purchase OPPO smart phone in Bangkok.

This research is the quantitative research with using the sample group of 400 for the study. Tools used for data
collection were questionnaires to the information with then analyze by SPSS program. The personal factors that affect the
decision to purchase for consumers were analyzed by using T-test, F-test (One-way ANOVA) and the factors of marketing
mix that affect the decision to purchase of consumers were analyzed by using Pearson Chi-square.

The result revealed that the personal factors were gender, age, educational level, monthly income and occupation
affect the decision to purchase OPPO smart phone of consumers in Bangkok. And the factors of marketing mix were product,
price, place, promotion, people, process, and physical evidence and Presentation that affect the decision to purchase OPPO

smart phone of consumers in Bangkok.

Keywords : decision of purchasing, smart phone, marketing mix
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