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Abstract

The objectives of this study were 1) to study personal factors that affect customer’s loyalty of the Bank for
Agriculture and Agricultural Cooperatives Bangkok and 2) to study service marketing strategy affecting customer
loyalty of Bank for Agriculture and Agricultural Cooperatives Bangkok.

The sample group was 400 Bank for Agriculture and Agricultural Cooperatives’ customers. The questionnaire
was used as a tool for collecting the data. The data collected and analyzed by using the frequency, percentage, mean
and standard deviation. The hypotheses were tested by independent sample (t-test), and one-way ANOVA. If there are
differences, they can be compared by using the LSD method, Pearson product moment correlation and multiple
regression.

The result revealed that the personal factors were occupation affect to the customer’s loyalty levels of the
Bank for Agriculture and Agricultural Cooperatives Bangkok. And the factors of service marketing mix (7P’s) were
physical evidence, followed by people, promotion, product and place that affect the customer’s loyalty levels of the

Bank for Agriculture and Agricultural Cooperatives Bangkok with predictive power of 71.7 percent.

Keyword: Marketing strategy, Loyalty, Bank for Agriculture and Agricultural Cooperatives
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