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Marketing mix factors affecting to purchase plastic bags
that are environmentally friendly of people living in

Bang Khun Thian district decision Bangkok.
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Abstract

The objectives of this research were to 1) to study demographic factors such as gender,
age, occupation, education level and average monthly income that affects the decision to
purchase plastic bags that are environmentally friendly of people living in Bang Khun Thian district
Bangkok. and 2) to study marketing mix factors (4P's) including product factors Price factor
Distribution channel factors Marketing promotion factor That affects the decision to purchase
plastic bags that are environmentally friendly of people living in Bang Khun Thian district Bangkok.
This research is a quantitative research. The sample of 400 people live in Bang Khun Thian district
Bangkok. The questionnaire was used as a tool for data collection. Which will take the data
obtained for analysis with the program. The statistics used to analyze the demographic factors
affecting consumer purchasing decisions are T-test and F-test (One-way ANOVA) and the statistic
used to analyze the marketing mix factors affecting consumer purchasing decisions is Pearson Chi-

Square.

The results of the research were as follows: Demographic factors, including gender and
occupation, influenced the decision to purchase environmentally friendly plastic bags among
people living in Bang Khun Thian District Bangkok is different. But age, education level And the
different average monthly income influenced the decision to buy environmentally friendly plastic
bags among people living in Bang Khun Thian District Bangkok No different Statistically significant at
a level of 0.05

Keywords : Purchasing decisions, eco-friendly
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