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Marketing mix factors affecting the decision to choose the mobile network service and

behavior of mobile subscribers in shopping mall within Bangkok boundary
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Abstract

There are 2 objectives of Research; (1) to examine marketing mixed factors which reflect the
decision of choosing mobile network in Bangkok, (2) to investigate the behavior of mobile subscribers
in shopping mall within Bangkok boundary. The Sample group will be 10 mobile subscribers who use
the shopping mall in Bangkok with the age 27-43 years old. The researcher intends to have 30 -45
minutes In-depth Interview and Open - ended Question. Descriptive Analysis will be used to present
the data and analysis according to the objectives. The research results show that Marketing mixed
factors reflect the decision of choosing mobile network have been divided into 3 groups; High
Important Group consists of 4 factors : price, place, promotion, Low Important Group consists of 2
factors : process, Physical Evidence and Mixed Between High and Low Important has only 1 factor:

Product; where as In-depth details shall be presented accordingly.

Keyword: marketing mixed, Behavior, mobile network service
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