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Study the behavior and satisfaction of users function lifestyle application platform

Kasikornbank Public Company Limited, Muang Thong Thani area.
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Abstract

The purpose of this study is 1) Study the behavior of consumer who uses the platform
lifestyle of K PLUS application from Kasikornbank Public Company Limited, Muang Thong Thani
area. 2) To study The satisfaction of the consumer who uses the platform lifestyle of K PLUS
application from Kasikornbank Public Company Limited, Muang Thong Thani area. 3) To study the
factors of the marketing mix (7P) that affect consumer's decision to use the platform lifestyle of
the K PLUS application from Kasikornbank Public Company Limited, Muang Thong Thani area.

The sample group used in this research is a group of users who installed the K PLUS
application and used the lifestyle platform, Using the sample population of 20 in-depth interviews
and open-ended question by using the Data Triangulate analysis method to analyze and present
the research results as an analytical descriptive form for the intended objectives.

The results of the research show that the consumption of a function more or less depends
on the function itself. If it is a function that takes a long time to decide, users will spend a long
time in service, such as a credit card function, a K+ market function, an investment function, etc.
But if it is a basic function, consumers will not take a long time. It takes 1 minute on average such
as transfer/top-up/pay/withdraw, debit card function, etc. Most of the usage is used to inquire
balance, transfer money, shop through K+ market, credit card reward points redemption, and
request a personal loan. Consumers will emphasize using financial transaction functions in the

service rather than the function that will increase the profit to the organization in the use of



consumer lifestyle functions, the greatest satisfaction in term of service and sales promotion. The
factors affecting the decision to use the lifestyle platform function are providing services that are
convenient, easy to use, uncomplicated, consumer can do it by themselves without going to the
bank. The image factors, the bank's reputation, the image of a good organization and sales

promotion. Interesting advertising, clear information and privileged access to consumer needs.
Keyword : Kasikorn Bank, K PLUS, Function, Marketing mix, Satisfaction, Behavior
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