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The impacts of Marketing Mix, and Attitude on
Consumers Purchase Decision to Hydroponic Vegetables in Bangkok
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Abstract

The objectives of this study were (1) to study the general characteristics of consumers
who buy hydroponic vegetables in Bangkok, (2) to study the marketing mix factors that affect
consumers' decision towards buying hydroponic vegetables in Bangkok and (3) to study
consumer attitudes that affect consumers' decision towards buying hydroponic vegetables in

Bangkok.

The samples used in this research are people who live in Bangkok aged between 27-60
years old and consume hydroponic vegetables on a regular basis. The result of the study is
based on 15 samples whose character match study target the most. The researcher will use In-
depth Interview and open-ended question approach for the study in order to understand

factors that affect consumers' decision towards buying hydroponic vegetables in detail.

The results shows that the majority of customers who buy hydroponic vegetables are
female aged between 30-35 years old, single, and graduated in Bachelor degree. Most of them
are private sector employees, average monthly income of 50,000 Baht. The most concerned
factor in marketing mix is product, as they value product variety and quality — freshness
cleanliness and full of nutrient. Hence, although hydroponic vegetables are more expensive

than typical ones, the customers are willing to consume to gain the benefit of it.

Most of the customers have a positive attitude towards hydroponic vegetables. They
aware that the products are clean and safe to consume because there were no insecticides
used in the production process. However, there are some who believe that the products are
not safe enough to consume regularly as they concern despite no insecticides, but there were

chemicals used in the production process.

Nowadays, healthy lifestyle has increasingly become the first choice of customers’ mind.
People tend to consume more vegetable while reduce meat proportion in their meals to keep

themselves in shape and stay healthy. The customers tend to consider products from well-



known brands and shop, rather than unknown ones. Moreover, a label indicating no insecticide

used is another positive element that leads to purchasing decision.

Hopefully, the result of this study could help researchers and marketers to understand
more about customer behavior and be able to apply the benefit of the result in product

development, product improvement, as well as marketing campaign in the near future.

Keywords: hydroponics, marketing mix, attitude, purchase decision
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