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Abstract

The objectives of this research were 1) to study demographic characteristics and decision-
making to use nursing home services, a case study of ABC Nursing Home 2) to study the characteristics
of decision-makers affecting the selection of nursing home services. : Case Study of ABC Nursing Home
3) to study the service marketing mix of nursing home that affects the selection of nursing home
services for the elderly: a case study of ABC Nursing Home in perspective of the family of service
users. The sample group used in this research was husband-wife, children or relatives of the elderly.
Selected services with ABC Nursing Home aged 20-65 using a sample population of 15 people. In-
depth interviews were used and open-ended questions were used to study and understand the
factors that affect the decision to use ABC Nursing Home.
The results showed that the demographic characteristics of caregivers were mostly female, aged 20-
65 years, bachelor's degree graduated. Work as a private company employee and the average
personal income per month is about 40,000 baht. The average family income per month is more than
90,000 baht and it was found that most of the decision-makers were families of the elderly, female,
daughter, marital status. Age between 30 — 55 years and most of them are the same person with
their caregivers. and the service marketing mix factors that consumers care about most is the location
factor which the decision maker chooses from the location that is close to the home of the family
primarily, therefore they can come and visit elderly easily, They want to visit their parents many times
a week because they do not want their parents feel alone or abandoned. In addition, decision-
makers consider physical factors. is a place that must be clean, safe, separate rooms There is privacy,
not crowded, although there is a higher price, but if the accommodation is clean, safe, separate, it
plays a part in the decision to choose services for the elderly. As for the personnel and service factors,
most of the elderly families give the same importance. Most decision makers already have trust in
aged care facilities because most of them think that the staff and the basic services that the elderly
should receive, and the care provided by the aged care facility requires specialists to provide services.
In addition, most of the elderly's families are finding the nursing home with this facility through the

website and Facebook, most of them use the search engine such as Google Chrome.

Keywords: elderly care, nursing home, marketing mix, purchasing decision.
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