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Abstract

A study of factors affecting the decision to choose parking service at Sothon Wararam
Worawihan temple was presented. The objectives were (1) to study personal factors influencing
the decision to choose parking services and (2) to study the marketing mix (7Ps) of consumers
with Influence on the decision to choose the parking service.

The results show that the personal factors such as gender, age, occupation and
average monthly income has no influence on the decision to choose the service while the
different levels of education affect to the significant decision to choose the service for 0.05
statistical. This is a consequence of different concepts, attitudes, values and decisions about
basic safety in life.

For the marketing mix factors affecting to the significant decision to choose the service
for 0. 05 statistical such as the place factor with regard to the amount of parking, the
management process factors such as the good security system and is in the building or in the
shade there is a security guard and the physical evident factors make it known that in addition
to the parking lot that has such a security system. The consumers also want to convenience in
shopping food and souvenirs therefore, the popular parking lot must be near the shop area
where to buy souvenirs and should improve the physical characteristics of the shop zone to be

cool to encourage consumers to spend more.
Keywords: Parking; Parking Lot; Customer Behavior; Marketing Mix; Decision
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