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ABSTRACT

This research is to study the consumers behavior that affect the decision making to use the community
mall, Metro Town. The objective of the study were 1) to examine the demographic characteristics that affect
decision making on using the Metro Town Community Mall 2) to study the marketing mix (7Ps) that affect
decision making on using the Metro Town Community Mall, and 3) to survey the consumers behavior of people
who use service in Metro Town Community Mall. This research is quantitative research by using questionnaires
as tools for data collection. The samples were 400 people who were consumer of Metro Town Community Mall.
Data were statistically analyzed using Descriptive Statistics, which included Frequency, Percentage, Mean, and
Standard Deviation. The hypothesis were tested by independent Sample (t-test), One-way ANOVA (F-test), in
case of its has statistical significant differences testing a pair of variables by LSD, and Multiple Regression
Analysis.

The hypothesis test results showed 1) the different demographic characteristics, which included ages
and average monthly income, affect the decision making to use the Metro Town Community Mall. 2) The
marketing mix factors, which included price, promotion, people and process, affect the decision making to use
the Metro Town Community Mall. 3) consumer behavior in terms of transportation and people to go with, affect
the decision making to use the Metro Town Community Mall.

The research results could be used to develop and increase the potential of marketing planning of the

community mall business at both of corporate and industrial level to meet the consumer needs.

Keywords: Community mall ; Metro Town ; Decision making to use ; Consumers behavior.
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