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Abstract

Research article on factors influencing decision-making behavior to purchase a village
without common area in the sub-district municipality Saothonghin and Bangmuang, Bangyai
District, Nonthaburi Province the objectives of this research were study demographic factors
influencing consumers' decision-making behavior 1. to purchase a village without common area
in the sub-district municipality Saothonghin and Bangmuang, Bangyai District, Nonthaburi
Province 2. to study the marketing mix factors influencing consumers' decision-making behavior
to purchase a village without common areal in the sub-district municipality Saothonghin and
Bangmuang, Bangyai District, Nonthaburi Province. the population living in the area has a total
of 45,675 people. The sample is people living in the area. The random selection method was
conveniently used 400 persons, and an online questionnaire was used as a data collection tool.
Descriptive statistics include frequency, percentage, mean, standard deviation. and statistical
analysis using inferential statistics such as t-test, F-test and multiple regression analysis.

Demographic research results showed that different sexes had decision to buy a house
the non-centralized allocation differed in perceived needs. by consumers who responded Most of
the survey respondents were male, 213 people (53.30%), aged between 30-40 years, 104 people
(26%), were employed by government / state enterprises, 140 people (35%), with an average
monthly income of more than 45,000 baht. of 124 people (31 percent), with gender demographic
factors affecting decision-making behaviors to buy a centralized housing estate as for the
marketing mix, it was found that the price and the marketing promotion affect the decision to buy

a housing estate that has no central area. The statistical significance at the 0.05

Keyword: Decision-making behavior to purchase, Marketing mix, Village without common area
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