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A study of the decision to purchase package protection accessories for shipments

Abstract

Online shopping is one of the fastest growing industries globally. Many online sellers
usually use package protection accessories to ensure the products are not damaged during
delivery. This study aims to investigate factors which influence a decision in using package
protection accessories from Shopee online sellers. The insights from this study can be used to
further develop appropriate accessories for package protection. The data were analysed by a
conjoint analysis, a statistical analysis particular for measuring interviewees’ preference/
tendency of preference to a particular topic. The initial number of interviewees final 200 online
sellers from Shopee interviewees. The semi-structured interview was used to collect the data
and descriptive statistics (frequency and percentage) were used in a conjoint analysis. The
results from this study were as following: Price: (0.306%) reported that 69-baht Package
protection accessories: bubble wraps were reported as the most preferable (0.424%) Shop
brand: (0.116%) claimed that a shop brand sticker Warrantee: a full product warrantee was an

influential factor (0.471%)

Index terms: materials of package protection accessories, package protection accessories for

shipments, product warrantee
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