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Wedding Package Purchase Decision Study
Case Study: VIVA GARDEN WEDDING

Phatteerata Nithinanthakul

Snitnuth Niyomsin?
ABSTRACT

A study of The Wedding Package Purchase Decision with a case study of A VIVA GARDEN
WEDDING Shop to study the characteristics of the wedding packages that were the highest interest among
respondents. By using a conjoint analysis method, interviews were conducted to collect information about
their interest in purchasing a wedding package for 5 people and then use their information to create
a research tool. The instrument used in this time was a questionnaire based on general information and
wedding attributes, 12 packages sets of questionnaires were conducted online with a population of
160 people. The importance features of the wedding packages that respondents are interested in buying is
the Price feature because it has the highest Importance Value, representing 36.80% of the sample. And
the best package model which has the most part-worth is the package that include the priced at 99,000 baht
with a part-worth equal to 0.631, free 3 rooms for 2 nights promotion for brides and relatives with
a part-worth equal to 0.202. A Thai-style morning ceremony has a part-worth of 0.172 and the outdoor feast

has a part-worth of 0.073.

Keywords: Deciding to buy a wedding package, Conjoint Analysis Method
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