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Abstract

This study had these following objectives; 1) To examine the brand loyalty, brand equity and repurchase
intention of a case study Siang Pure. 2) To study the relationship between brand royalty, brand equity and
repurchase intention. The sample used in this study was 400 people who do used in Bangkok area by the
Convenience Sampling method. The tool which used in this study was questionnaire. The statistics used in the
baseline data analysis were descriptive statistics: percentage, mean, standard that used to test the hypothesis
which had significance statistic level at 0.05 was the multiple regressions.

The study’s results showed that the people who do used in Bangkok area whom decided to used mostly were
female at age of 41-50 years old, they are graduating Bachelor's degree, married, earning income at 20,001-
30,000 baht a month and working as employees of private companies. From the study of brand royalty, brand
equity and repurchase intention of a case study Siang Pure, mostly of the agreement was in the high level
which the brand royalty, brand equity and repurchase intention. The relationship between brand royalty brand
equity and repurchase intention which had significance statistic level at 0.05.

Keywords: Brand Royalty, Brand Equity, Repurchase Intention
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