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Abstract

A study of research on the marketing of services that affect the decision-
making process for the use of siam commercial bank credit card services of
customers in Bangkok. There are objects to study. The marketing of services that
affect the decision-making process for siam commercial bank credit card services of
customers in Bangkok includes 1. To study the personal factors of siam commercial
bank credit card users in Bangkok. 2. To study the service marketing priorities of
Siam Commercial Bank in Bangkok. 3. To study the decision-making process for
siam commercial bank credit card service of customers in Bangkok. 4. To study
credit card users with different personal factors, different decisions will be made to
use SIAM COMMERCIAL BANK CREDIT CARD service in Bangkok. 5. To study the
marketing contributions of services that affect the decision-making process for SIAM
COMMERCIAL BANK CREDIT CARD SERVICE in Bangkok. Among the samples
studied were 400 users of SCB credit cards in Bangkok, and the research showed
that the majority of respondents were male, aged 41 to 50 years old, single status,
bachelor's degree, personal/commercial business career. Monthly income 25,001 -
35,000 bahtPersonal factors include gender, age, status, education level, occupation,
average monthly income, different. Affects the decision to use SIAM COMMERCIAL
BANK CREDIT CARD SERVICE in Bangkok Research on personal factors such as
gender, age, status, education level, occupation, average monthly income,
differences, affecting the decision to use SIAM COMMERCIAL BANK CREDIT CARD
SERVICE in Bangkok. Research on product market factors, price, distribution
channels, promotion, marketing Personnel in the service process, visual and
presentation, statistically impacted the decision to use siam commercial bank credit

card service at 0.05.
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