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Abstract

This research aims to 1.To study the personal factors of customers affecting loyalty in using the
service of Ya New Nut stores Warin Chamrap District 2. To study the retail mix that affects loyalty in using
the service of Ya New Nut stores. Warin Chamrap District Ubon Ratchathani Province 3. To compare the
personal factors of customers affecting loyalty in using the service of Ya New Nut stores. Warin Chamrap
District Ubon Ratchathani Province Warin Chamrap District Ubon Ratchathani Province and 5. To study the
loyalty in using the service of Yai New Nut stores. Warin Chamrap District Ubon Ratchathani Province By
using a convenient sampling method (Convenience sampling) only for customers who used to use the
service at Yai New Nut stores. Warin Chamrap District Ubon Ratchathani Province by the researcher will

consider according to the convenience of the sample population. Asking for cooperation in collecting



data in the questionnaire and waiting to collect the questionnaire immediately, amounting to 400 sets,
using the Caucran formula. (W.G.cochran) and by analyzing the data with a computer program To test
hypothesis 1. descriptive data analysis The frequency distribution was used to show the percentage,
mean, and standard deviation tables. 2. Inferential analysis. to test the hypothesis The statistical analysis
was performed using Independent Sample (T-Test) and One-Way Analysis of Variance (ANOVA) F-Test,

Multiple Regression Analysis (MRA) with a statistical significance level of .05.

The results of the research revealed that the general information of the respondents were as
follows: Most of the respondents were female, 221 people, representing 55.30%, in the age range of 20-
30 years, 187 people, representing 46.80 percent, 123 employees, representing 30.80 percent, and

average income. per month 20,001 - 30,000 baht for 151 people, representing 37.80%

Keywords: Personal Factors, Retailing Mix, Customer Loyalty
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