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Marketing Mix Factors Affecting the Selection to Rent Petch Ploy Dormitory in Pathum Thani
Province.
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ABSTRACT

The purpose of the research is to study marketing mix factors which affect the Petch-ploy accommodation

which located in Pathum Thani province. The methodology used in the research used the quantitative method Within

which the interviewing of 10 representatives with plenty of in-depth questions were asked during November 2021 until

March 2022. They were separated into 3 groups by age. 20-30, 30-40, and 40-50. Moreover, the representatives were

chosen by sex, 5 males and 5 females. For the question to interview, the Researcher chose open-end questions in order to

know that what are the main marketing mix factors to convince customers choosing the accommodation.

The study found that there are two theories to convince the representative to rent the accommodation. The first

is a demography theory which consists of sexs, age, incomes, a hometown, a place to work/ to study, and a status. The

second is the 7Ps which consist of product, price, place, promotion, people, physical evidence, and process.

In addition, the study found that most of the representatives are not local people. They come to Pathumtani for

working and studying that rely on the demography theory. Furthermore, most of the representatives also pay attention to

the fee to let and the location of the accommodation.

Keywords: selection of Petch Ploy dormitory, demographics, marketing mix
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