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Marketing Strategies for Competitive Advantages of Stand-alone
Tutorials for Primary Students in Bangkok
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ABSTRACT

The aim of this research is to study marketing strategies for competitive advantages of
stand-alone tutorials for primary students in Bangkok. Five marketing strategies which are (1)
Product - courses, content, and instructional materials; (2) People - tutors; (3) Process -
teaching methods; (4) Price — course prices; (5) Promotion — public relation and promotion, were
analyzed. The study was conducted by using a qualitative research methodology that utilized

an in-depth interview. The sample was nine parents of primary students.

The result shows that marketing strategies that impact the choices made are (1) Product
- courses, content, and instructional materials; (2) People - tutors; (3) Process - teaching
methods; (4) Price — course prices; (5) Promotion — public relation and promotion. In addition,
strategies that positively create competitive advantages are (1) development of courses,

content, and instructional materials; (2) development of tutors; (3) development of promotion.

Keywords: Marketing strategies, Stand-alone tutorials
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