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ABSTRACT

The purpose of this study aimed to focus at the Marketing Mix factors that influence the decision to
attend an international school. This study used Pan - Asia International School as a case study. The objectives
of this study are to 1) investigate factors that influence parents' decision to send their children to an
international school. 2) to examine the problem and suggestion factors that influence consumer decisions.

This study used a qualitative research method. The researcher conducted an In - Depth Interview using
Non - Probability Sampling method with a Purposive Sample technique. The sample group was 30 parents
whose children are enrolled at Pan - Asia International School and who are participating in the school selection
process. The findings indicated that the key factors influencing parents' decisions to send their children to
attend international school are product factors in terms of creating and presenting physical and personal
characteristics, as well as other marketing mix factors such as price, marketing promotion, and service process,
which influence parents' decisions to send their children to Pan - Asia International School.

According to a case study of Pan - Asia International School, the school's marketing promotion is
adequate to make the school well - known, and school information on online media is insufficient for parents
to make a decision about sending their children to Pan - Asia International School. Furthermore, the human
resources in terms of recruiting foreign teachers was not satisfied by the parents. In the case of Pan - Asia

International School, this may influence the decision to send their children to attend international school.

Keywords: marketing mix, international school, decision of the parents to send their children to School
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