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Abstract

This research aims to study the influences of demographic factors, consumers’ behavior,
marketing mix factors on consumer’s purchasing decision process and to study consumer’s purchasing
decision process at coffee shops in Kanchanaburi.

The samples are the number of consumers, who used to be received the services & purchase
foods & drinks at Coffee Shops in Kanchanaburi; 400 respondents. The research instruments are
questionnaires throughout the data analysis manipulation by not only descriptive statistics for
demographic and consumers’ behavior data at coffee shops in Kanchanaburi such as frequency,
percentage, mean, standard deviation, but also inferential statistics consisting of One-way ANOVA (F-
test) and Multiple Regression Analysis (MRA) for evaluating the relative effects of independent variables
on the dependent variable and proving research hypotheses at a significance level of 0.05

The findings of the study show that most respondents are female, aged between 20-30 years
old, attaining bachelor's degree, working as private company employees with the average monthly
salary between 15,000 - 25,000 baht. Most of the respondents select a stand-alone coffee shop for
taking foods, bakery, and drinks during 12.01 pm - 03.00 pm, visiting 4 times a month, making
decisions by themselves, focusing on a taste of foods & drinks, and spending 101-300 baht per
purchase. In addition, the differences of demographic factors and consumers’ behavior have not
been an effect on consumer’s purchasing decision process at Coffee Shops in Kanchanaburi.
However, the marketing mix factors including Price, Promotion, Physical Evidence, and Process have
the influences on consumer’s purchasing decision process at Coffee Shops in Kanchanaburi at a
significance level of 0.05, which the standardized equation of MRA is Standardized Z = 0.02X1 +
0.22X2 + 0.05X3 + 0.28X4+ 0.10X5 + 0.15X6 + 0.16X7

Keyword: Consumers’ behavior, Marketing mix factors, Coffee Shops
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