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Abstract

The objective of this independent study was to study personal factors and
marketing mix factors (4Ps) that affect people's decision to purchase bird's nest beverage
products in Bangkok. Population group living in Bangkok area and used to buy bird's nest
beverage products for 420 people using online (Online Questionnaire) From the Google
form is the tool used to collect this information. The data were analyzed and reported
using descriptive statistics, i.e., frequency distribution, percentage, mean, and standard
deviation (SD), and inferential statistics were used. To test the hypothesis by analyzing
regression (Regression) to find the relationship between the factors of marketing mix. with
the decision to buy bird's nest beverage products of the people in Bangkok or not and
Independent Samples T-Test, One-Way ANOVA, to test whether people's decision to buy
bird's nest beverage products in Bangkok Is it different according to personal factors.

The results showed that Most of the samples were 230 females, aged between
31-40 years, having a bachelor's degree or equivalent. Make a career as a company
employee have monthly income 10,000-20,000 baht, with a purchase frequency of 2-3
times per month, and most of them have an average purchase volume of 1-2 bottles per
time. For research on personal factors found that personal factors gender, age, education
level, occupation, income, purchase frequency, purchase volume Different factors affect
consumers' decision to buy bird's nest products in Bangkok. problem perception and
purchasing decision information search alternative assessment and behavior after
purchase is no different. Marketing mix factors (4Ps) in terms of products, prices, and
marketing promotions. Different people affect the decision to buy bird's nest products in
Bangkok. problem perception searching for information alternative assessment purchase
decision and behavior after purchase significantly different.

From the research results, it is possible to know the factors affecting the
decision to buy bird's nest products of consumers in Bangkok. Both in terms of personal
factors such as age, gender, education, or monthly income. frequency of frequencies
Average purchase volume per time and the marketing mix (4Ps) is the product (Product),
price (Price), distribution channel (Place) and marketing promotion (Promotion) that
makes business entrepreneurs or entrepreneurs who are interested in investing in the
bird's nest products market the data of these research results Let's analyze the needs of
consumers that can be categorized into many groups. and to improve the product to meet

the needs of consumers more, such as the development of the product in accordance



with the needs of consumers set the right price There are distribution locations that can
be purchased easily. There are various promotions. to impress consumers and loyalty to

the product.

Keywords : bird's nest beverage products, personal factors, marketing mix (4Ps),
purchase decision
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