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ABSTRACT

The objectives of this research were to study about purchasing behavior of Thai working
women in diamond and colored stone jewelry through online channels. To study the factors of
personal characteristics and different buying behaviors This affects the decision to purchase diamond
and gemstone jewelry through different online channels. The sample group used in this study was
Thai women of working age. Sampling was carried out according to Taro Yamane's method. There
was a sample of 400 people using questionnaires as a research tool. Data were analyzed by using
descriptive statistics such as Frequency, Percentage, Arithmetic Mean X, and Standard Deviation.
And using inferential statistical data that are One-Way ANOVA statistic was used for one-way
analysis of variance. If the difference with pair-wise comparisons at 0.05 were found, the Least
Significant Difference (LSD) was used to determine the difference.

The study, found that most women from the samples were 23-24 years old, had bachelor's
degrees, were single, private company officers, and earn less than 20,000 bahts per month. The
behavior of diamonds and colored stone jewelry consumption through Instagram application by using
smartphones. The most interesting kind of jewelry was the ring. Favorite gem was diamonds. The
time spend before purchasing was around 1-2 hours, and paid through mobile banking. They mostly
wore those for beauty and mostly bought them as their birthday gift. The average amount of
consumption per year is 1 time, and less than 10,000 baht per time. The reason for consumption
mostly was happiness from purchasing, then the quality of merchandise and then purchasing after
the famous brands respectively.

The result from the hypothesis shows that customers that have different personal factors will
have different choices of diamond and colored stone jewelry consumption in Thai working women

through online channels, 0.5 statistically significantly. And the behavior of purchasing that affects



buying diamond and colored stone jewelry consumption in Thai working women through online
channels is 0.5 statistical significantly.
Key Words: Key Words: Purchasing behavior in jewelry, Diamond, Colored stone, Online channel,

Thai working women
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