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Abstract

The objectives of this study were (1) to study the decision to shop online through the
Taobao application of Thai consumers, (2) to compare Thai consumers' decision to shop online
through Taobao application with personal factors (3) to study the factors of online marketing
mix influencing the decision to shop online through Taobao application of Thai consumers. The
sample group was 400 Thai consumers who used to use and shop via Taobao application were
randomly selected. The questionnaire was used as a data collection tool. The descriptive
statistics was frequency, percentage, mean and standard deviation, t-test, oneWay ANOVA, and
multiple regression analysis. The results of the study found that (1) The Factor of Online
Marketing Mix related to privacy protection was at a highest average level, price and distribution
channels were the same level. Product and personal service and marketing promotion were at
a low average level. (2) Providing product details and showing clear features are the most
affected Thai consumers' decision to shop online via Taobao application. Then the language in
the Taobao application that affects the purchasing decision and the lowest is the opinions of

former customers who have already bought the product affected the purchase decision.
Keywords: DECISION MAKING ON PURCHASING, APPLICATION TAOBAO
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