NIAFWIITD FBATHIBTDIN A1 8N DAEAD W Lath Facebook Live
U A
waaguﬁnﬂ‘l%nﬁgamwum%m

PURCHASING DECITION ON FACEBOOK LIVE OF CONSUMER IN BANGKOK.

a 6 =3 =
NAINWIYU D LNAANR

unAAga

v v
@ AA

dmﬁf{fﬂmmm@qﬂi:aaﬁLﬁaﬁﬂmmm‘“@ﬁu’Lﬁ)%aﬁuﬁwmuﬁaamomma@a@aauvl,aﬁ
Facebook Live 7835u3lnalunsainnuniuas waziiadnwIMITassdInlsraunsnIaaa N
nadantsaaanlade AudHIwTeIn1sanuneasaaawlall Facebook Live 1845u5lnaly
NINNARIUAT LﬁaL‘fluLmeaéhva%‘uQﬂizﬂaumﬂumw‘hLﬁuqiﬁaLLaz;‘Tﬁaula’Lumsﬁ’lqsﬁﬁ]
Fudreaulaiitutesnistionaaaa Facebook Live uazidayaludszendldliaiuiin

]
v A a s

@1auauaom’mﬁaomwaa;ju%lnﬂvlﬁa 190Uz AN W lagdszmnIndnunaa fdeJSIﬂﬂ‘YIE]’]?I

a gﬂum@ﬂgamwumum I@Uﬂﬁiﬁﬁi’sfﬂLLazLﬁﬂJ“ﬁ/E]HaN’]uLLU‘LI ROUDNADW AT Lm:vl,@”%'waga

LLuuaaummauné’uﬁﬁmmawszﬁﬁaﬁuﬁhmu 400 °IJ@]

NANNTITENLIN 988 IR TeFUNIINITARNG NANAAANITAA T AT RUAINIUTAINA
1 6 . v A = > (% 1 o @
fnunanaaaawlalh Facebook Live maaauﬂﬂﬂluﬂ@amwumum 7 3 1723w laun Tauan

NRAA AN 1ALAUTDINIINITIATIAUNE 12U AIUNITRILFINNITARNA

ANHUeNIUITTINTAIEAT 878 TTAUAITANEY a1TW Te'le szozianluwnnsld

FACEBOOK 4141281141514 FACEBOOK 4u1Teunmen150e fiuanddns dn1saadulade

a Y

AWATNIWTDINITILNAARADAW 1At Facebook Live LANAIINY LAZIWATIAIINY IN1IAARLD

[
A a

] ' ' 6 . [l 1 o
maaummu%aamamma@a@aau"lau Facebook Live vl?JLL@]ﬂ(ﬂ’Nﬂ%

12

o o e ' 6 & g A A [ 6
ada: tanaaaaaanlat, wednlad, Tafudaanlail.



ABSTRACT

The objective of this research is study purchasing decision on Facebook Live of consumer
in Bangkok and study the factor of marketing mix are affecting for purchasing decision on
Facebook Live of consumer in Bangkok. The study for the guideline of entrepreneur for doing
business on Facebook Live and use the information for adapting with customer need and want.
The research and online questionnaire were used for data collection from consumer in Bangkok

as 400 set.

Result were the factor of marketing mix are affecting for purchasing decision on Facebook

Live of consumer in Bangkok are product, place and promotion.

Demographic Characteristic result were age, education, occupation, income, time for
using Facebook, time period of using Facebook and budget that difference is effect for study
purchasing decision on Facebook Live of consumer in Bangkok are difference. Age difference
are effect for study purchasing decision on Facebook Live of consumer in Bangkok are not

difference.

Keywords: Live Video Streaming, Facebook Live, Online Shopping.
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