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ABSTRACT

This research study aims to study Consumers' purchase decisions of laundry
products. in Bangkok and its vicinity Using marketing mix factors (4Ps) and studying
demographic characteristics with differences in gender, age, status, education level,
occupation, average monthly income. and the number of family members Affects the
decision to buy different laundry products. In addition, laundry products are the main
consumer products of each household. The samples used were those who lived in
Bangkok and its vicinities. Because the population will be the main target group for buying
consumer products in the present and in the future by using questionnaires to collect data
and analyze data from the finished program

As for the hypothesis testing of demographic differences in terms of gender, age,
status, education level, occupation, average monthly income, and the number of family
members to the consumer's decision to purchase laundry products In Bangkok and its
vicinity, it was found that different demographic factors did not affect consumers'
purchasing decisions for laundry products. In Bangkok and its vicinities, except for
different occupations, affecting consumers' decision to purchase laundry products. which
can be said that people in Bangkok and its vicinity There are opinions that they want to
buy good quality products, reasonable prices, easily available. quality products and need
entrepreneurs who have continuous marketing promotion through various channels as

well

Keyword: laundry products, marketing mix, Covid-19
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