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ABSTRACT

The purpose of this research was to study the astrological beliefs influencing the
purchase of fortune-boosting products of people in Bangkok that are related to the marketing
mix (4P’s). The sample group used in this research was people living in Bangkok under the age
of 18 to the age of 55 and over; 400 respondents. This research study is quantitative research
by using questionnaires to collect data. The results of the study were analyzed by statistical
program SPSS. The statistics used for the analysis were frequency, percentage, mean,
standard deviation, Independent Sample t-test and one way ANOVA.

The results of the study found that Marketing mix characteristics that affect astrological
beliefs influencing the purchase of fortune-boosting products of people in Bangkok in terms of
Product, Price, Place and Promotion were at the highest level. In addition, the marketing mix
was statistically correlated with the purchase of fortune-boosting products of the people in

Bangkok at a significance level of 0.05
Keywords: Astrology, Belief, Good luck
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NI TIEAAIULLTUTIRFIULTEFUNIINITAAA (4P) TUUNM WL

UWARIANNLUTUIIM  Sum of Squares  df  Mean Square F  Sig.

AUNAANTUH EEVRRNIDEY 3.876 5 775 4.293 .001
mulungy 71.135 394 181
U 75.011 399
MUINA ITRINNGWY 4.199 5 840 3.685 .003
mulungw 89.791 394 228
U 93.990 399
AUTBINIINT ITRINNGWY 3.633 5 727 2.746 .019
03U mulunga 104.249 394 265
U 107.882 399
AUFILRIN ITRINNGWY 3.990 5 798 2.504 .030
erl b el mulunga 125.565 394 319
U 129.556 399
RRIDGIERPY ITRINNGWY 3.651 5 730 4.146 .001
mulungy 69.378 394 176
U 73.029 399
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IRUFIAUNEDGE T(5) = 2.746 , p = .019 FIKUITAUNIINIIAIA (4'P) GIUEILEINNIIAAG
FanuLLLIREEAN9EAa T(5) = 2.504 , p = .030 uazFuARETINAARLULTTEdAIINI
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ULAaIAMULUTUII%  Sum of Squares  df Mean Square  F  Sig.

AUHNRAN A ITRINNGY 2143 3 714 3.882 .009
mulungy 72.868 396 184
Rk 75.011 399
AaiETIN ITRINNGY 1.661 3 554 3.073 .028
mulungw 71.367 396 180
334 73.029 399
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UWaIAuLUTUII%  Sum of Squares  df Mean Square  F  Sig.

AUNANN U FERIang 2612 4 653 3.555 .007
mulungw 72.385 394 184
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UWAaIANULYTUII%  Sum of Squares  df Mean Square  F  Sig.

AUFILRIN FERINNF 3.276 3 058 3.424 .017
NIIANAN ﬂ’]ﬂluﬂ@:u 126.280 396 272
379 129.556 399
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fndaunenIaana WARIAIY Sum of Mean _
(4'P) wvden Squares df Square i Sio
AUHRAN TR ITRINNGY 0.701 5 0.14 0.744  0.591
melungw 74.31 394  0.189
Rk 75.011 399
FWTIAN FERINNRY 0.499 5 0.1 042  0.834
mulungw 93491 394  0.237
Rk 93.99 399
AUTAINIINIIIG FERINNRY 1.152 5 0.23 0.851  0.514
e mulunga 106.73 394 0.271
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AWFILEINNIIARG ITRINNGY 0.902 5 0.18 0.553  0.736
molundu 128653 394 0.327
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mulunga 75.765 394 0.192
334 76.061 399
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NANTNARAUANLYTUTIUFIBUTZFUNIINITARIN (4'P) SuaauaNa lunsTananne

LRIUFETNIAA

FIBUTEFUNIINTINANG (4°P) Levene Statistic df1 df1 Sig.
PUNAAN AT 7.287 3 396 <.001
AHINAN 7.602 3 396 <.001
AUTDINIINITINT RN L 8.578 3 396 <.001
AUFILRINNIIANG 4.879 3 396 0.002
ANaiETIN 6.912 3 396 <.001
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FIUUTERUNIINIIANEA (4'P) Statistic dft df1 Sig.
FUNAAN U 13.732 3 117.6 <.001
AUINAN 6.624 3 116.9 <.001
AUTDINIINTINTIRUN L 16.901 3 133.9 <.001
AURILFIUNIIANG 10.208 3 124.5 <.001
ALaRETIN 15.952 3 124.3 <.001

NANTN 7 WU AU TRFUNWINMIANG 4P NN 9a% LT% MUHEAA A, d1usnan,
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FABUTEFUNIINTINANG (4°P) Levene Statistic df1 df1 Sig.
AUHRAN U 9.308 4 395 <.001
ANHINAN 8.431 4 395 <.001
AUTDINIINTINTIRUN L 8.309 4 395 <.001
AURILFIUNIIARNA 9.48 4 395 <.001
ALARLTIN 10.752 4 395 <.001
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FABUTERUNIINMTIAANG (4'P) Statistic df1 df1 Sig.
PBNAAN U 2.167 4 79.047 0.080
PN 0.982 4 80.347 0.422
MUTDINIINITINTIRUN 2 1.124 4 80.546 0.351
IUBEILFIUNIANA 1.878 4 80.118 0.122
AaiETIN 1.371 4 78.138  0.252

*Anp AN NaNaNnIzal 0.05
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fIWUTEFUNIINTIOANG (4'P) Levene Statistic df1 df1 Sig.
PBNAAN U 15.349 5 394 <.001
FWTIAN 8.011 5 394 <.001
AUTDINIINTIAT RN 12.286 5 394 <.001
ANBFILFINNIIANG 10.773 5 394 <.001
AaiETIN 13.715 5 394 <.001
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FIBUTEFUNIINTAANG (4'P) Statistic df1 df1 Sig.
PUNAAN AT 1.623 5 11.005 0.233
AHINAN 0.827 5 10.993 0.556
MUTDINIINITINTIRUN 2 0.602 5 10.999 0.700
MUFILFINNIANA 1.573 5 11.002 0.246
RIDGCIERPY 1.19 5 10.987 0.375

RN NENANTZAY 0.05
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1. 9gfInadodiudszauntansaaia (4°P) ’Lu‘qﬂ JENUAD FBNRIANTUH, FAIHITIA, T
FaInamssadming, sumIdusunIamausz TNt ltsidnIeiafizey 0.05

2. 3TAUMIANENFINAG I UUTTRNNIINTANG (4'P) I 1 @NUAD FIUNRAN AT LA
T atefiiaymIafi@fiszey 0.05

3. NulddalfonsInNafadInUIZRNNINIAANG (4'P) 11 1 ufio MuNdanus agnall
fudatyIahaniizay 0.05

4. FDNBNWEINAADFIBUTETRNNIINITAAA (4'P) 11 1 @1%Aa MWATFIEINNITAANA
atnafiidatynaaiafiszey 0.05
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FOANIZAU 0.05
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