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ABSTRACT

This is Research conducted in consumers' decisions to buy solar cells in Bangkok, as a
consumer behavior tends to grow in the use of renewable solar energy. The purpose of this
research study is to study the of consumers in Bangkok in buying solar products and to study
the market mix. affects the consumers’ decision to collect the data, interview a sample group of
30 people as qualified data collection method has been used Statistics and namely percentage

are also used to test the hypothesis

The results of this study showed that there are four factor that effected consumers’
decision in buying solar product The factor are Age, especially age of 41-50 years old,
occupation such as officers, education mostly who has bachelor degree, and income of 50,001
THB and above The 4Ps analysis showed the brand with high quality and qualified by TIS
would gain a consumer’s trust and a consumer is most likely to buy consumer is most likely to
buy the Solar products In tends of the price, consumers found the price and quality of the
product reasonable to purchase The Place or selling channel is credible and trustworthy which
affects t their decision to buy the products On the promotion with a high recommendation from
the experienced customers to another and good feedback affected new customers’ decisions in
a good way As a result Solar product consumers found product the most effective and place

the less effective to their decision to purchase solar products in Bangkok

Keywords: Solar Energy, Renewable Energy, Solar Cell
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