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A Study the effects of Marketing mix toward cat food purchasing decision
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ABSTRACT

The research objectives are as follows: 1. to study the effects of Marketing mix toward
cat food purchasing decision; and 2. to study the effects of Demographic and Behavioral factors
toward cat food purchasing decision. The target group is 400 cat sitters in Thailand, as collecting
the information from the questionnaire and the choosing voluntary response sample group. The
obtained results were statistically analyzed by determining percentages, frequency distribution,

and mean by testing the hypothesis with T-test (Independent t-test) and One-Way ANOVA.

According to the research findings, the majority of cat sitters in Thailand are female,
between the ages of 21 and 30 years old, single, have a bachelor's degree, work for private
companies, and earn between 15,000 and 20,000 baht. They live at home with their two cats and
raise them using closed systems, which means the cat only allowed inside the house.
Furthermore, the cat breed they choose to raise is a foreign breed, they feed their cat premium
cat food grade and choose to pet the cat because of the personal preference. Other than that,
the cat sitters group provided a level of Marketing mix factor toward cat food purchasing decision:
the overall is high level, sorted as follows; the highest level is price and place, product, promotion
in order. However, demographic comparisons, gender, age, family status and education level
correlated with the decision to purchase cat food, but career and income are uncorrelated with
the decision to purchase cat food, while behavioral comparison about the nature of their
residence, the number of cats, raising cat’s characteristics and cat breeds correlated with the
decision to purchase cat food, but the grade of cat food which was selected is uncorrelated with

the decision to purchase cat food.

Keywords: Cat Food, Marketing Mix, Purchasing Decision
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