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Abstract

This independent study aimed to study demographic factors. and marketing mix factors (4Ps) that
affect the behavior of using food delivery applications to order food. of the population in Ratchaburi
Province Population group living in Ratchaburi province and used to buy food through an online food
ordering application for 400 people, using an online questionnaire from Google form as a tool used to collect
data this time. Descriptive statistics were used to analyze and report data, namely, frequency distribution,
percentage, mean, standard deviation (SD), and inferential statistics were used. To test the hypothesis by
using regression analysis to study the factors affecting the behavior of using the food delivery application
to order food. of the population in Ratchaburi Province and analysis of Independent Samples t-Test One-
Way ANOVA to test whether the behavior of using food delivery applications to order food. of the
population in Ratchaburi Province Is it different according to demographic factors?

The results showed that Most of the samples were female, under 18 years old, bachelor's degree or
higher. Most of them are students, university students, single status, and most of them have an average
monthly income of less than or equal to 15,000 baht. There is a frequency of using the food delivery
application to order food more than once a month. Choose Use Grab to order for a reason because it's
convenient on time. eliminating the need to queue up to buy food, using a budget of 200-300 baht, mostly
used by friends, found that users ordered food through the food delivery application in Ratchaburi province
with gender, age and income The average per month is different. There will be different behaviors of using
food delivery applications to order food. And it was found that the marketing mix factor in terms of price
affects the behavior of using the food delivery application to order food. In terms of reasonable shipping
prices, according to the distance delivered.

This study is recommended for the benefit of business operators or entrepreneurs who are interested
in investing in the Food Delivery market to improve the original application or create an application. new

products to better meet the needs of customer groups

Keywords: Online Food Delivery Application, Demographic characteristics, marketing mix (4Ps), The

Decision Making
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