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Abstract

The objective of this study was to study marketing mix factors (7P’s) affect the decision
to purchase pre-order product: a case study of Khontidcase an online shop on the Facebook
Page. This was qualitative research using an in-depth interview. The samples of this study were

20 online shop customers. This research was by qualitative method in-depth interview.

The results indicated that marketing mix factors; (1) the products factors is good in
quality and products is in niche market. (2) the promotion factors in the Facebook Page
“Khontidcase” is highly confidence, there are constant customer reviews, products can create
satisfaction and motivation on targeted customers. (3) the process factors it in showed
convenience in the ordering and fast payment process. The demographic data showed that
most of the females aged 26-34 buy products through online shop in Facebook Pages and this

results can be used to plan strategies for marketing online products.

Keywords: Pre-order products from abroad / Online pre-order stores / Personal Branding
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