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Abstract

The objective of this research was to study the deciding characteristics of using the
service and the marketing mix factors affecting the purchasing decision of Decathlon (Thailand)
Co., Ltd.'s apparel and sports equipment of consumers in Bang Phli District Samut Prakan
Province. The sample group of this research was a group of 10 people who came to use the
service in the area of Decathlon (Thailand) Co., Ltd. Bangna Branch, Bang Phli District, Samut
Prakan Province. In-depth interviews with face-to-face was conducted. The results revealed that
the marketing mix factors influencing the purchasing decision of clothing and sports equipment
were Product, Price, Place, People, Process, and Physical.

The findings from this research are useful for developing a service business approach for
clothing and sports equipment stores of Decathlon (Thailand) Co., Ltd. It was found that the
design, provision of product testing areas did not whether it is clothes or equipment Service is
provided by staff who have knowledge and experience in sports apparel and equipment.
Managing a short checkout queue and providing exercise space is what influences consumer

purchasing decisions.

Keywords: Marketing factors, purchasing decisions, Sport Product
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