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Abstract

The aims of this research were to study (1) the characteristics of Demography
that influence on the decision making of the customers in choosing the food safety and
quality system consultant services. (2) the relation between services marketing mix and
customers decision making in choosing the food safety and quality system consultant
services. This research was conducted by qualitative research method, using an in-depth
interview. The results indicated that in Demographic factors; male, age 30-50 years old
and doing businesses for more than 5 years, influence on the decision making in choosing
the food safety and quality system consultant services. The service marketing mix in any
aspects such as product (service), place, price, promotion, process, physical evidence,
and people influence on the decision making in choosing the food safety and quality

system consultant services.

Keyword: marketing mix, decision making, consultant services, food safety and quality
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