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Abstract

The objectives of this research were as follows: 1) to study the demographic factors
affecting the decision to choose a mobile phone network of 3 mobile operators (AIS TRUE DTAC)
in Bangkok and metropolitan.; 2) to study the mix of factors. Market affecting decision to choose
3 mobile phone network operators (AIS TRUE DTAC) in Bangkok and metropolitan. The
population is 400 people using a mobile phone network in Bangkok and metropolitan. Separated
by frequency, percentage, mean, SD, F-Test and multiple regression analysis.

The results of the research showed that most of them were female, aged 31-40 years,
educational level. Bachelor's degree or equivalent and most of them are office workers. Earn
between 20,001 - 30,000 baht per month Demographic Factors: Gender and educational level
did not affecting the decision to choose mobile phone network of 3 operators (AIS TRUE DTAC)
in Bangkok and metropolitan, age, occupation and monthly income. Affects the decision to choose
a mobile phone network of 3 operators (AIS TRUE DTAC) in Bangkok and its vicinity For the
marketing mix factors affecting the decision to choose 3 mobile networks (AIS TRUE DTAC) in
Bangkok and metropolitan and most of the factors affecting the decision to choose 3 mobile
networks (AIS TRUE DTAC) in Bangkok and metropolitan: people, physical evidence, location,
products, processes, prices, and promotions at the 0.05 significant level.

The results of this study will be useful in planning marketing strategies and improving the
products or services of mobile network operators. As well as those who are interested in doing
business, can use the information from this study to develop as well. You can also improve and

plan marketing for your business.

Keywords: Marketing Mixed, Purchase Decision, Mobile phone network
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