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Abstract

The objectives of this research were 1) to study demographic factors related to online
shopping decision on Lazada online application of consumers in Bangkok and 2) to study
market mix factors in perspective. of consumers (7C's) influencing purchasing decisions via
Lazada application of consumers in Bangkok with a quantitative research model. The sample
group used in this research was the population used in this research, comprising 400 people
who shop online in Bangkok by using the tool used to collect data with a questionnaire. The
statistics used in the descriptive data analysis consisted of percentage, frequency, standard
deviation, mean, and reference statistical analyses, namely T-test, F-test and linear multiple

regression analysis.

The results of the research revealed that most of the consumers who answered the
questionnaire were female. Age between 26 - 35 years old, working as a private company
employee Average monthly income between 15,001 - 25,000 baht and has a bachelor's degree.
by demographic factors, gender, age, educational level Average monthly income Does not
affect the decision, while the profession influences the decision to buy products through the
application. consumer lazada in Bangkok As for the factors that are the marketing mix from the
point of view of consumers (7C's) that influence the decision to buy products via the app.
consumer lazada in Bangkok, including what consumers want, cost, convenience, convenience,

communication caring and success in meeting the needs and consumer behavior factors that



influence the decision to buy products via the app consumer lazada in Bangkok There was no

statistically significant difference at the 0.05 level.

Knowledge or findings from this research can be used as a guideline for online store operators
in order to plan a marketing strategy in the consumer's point of view online store operator A
suitable marketing strategy should be planned to attract customers of working age groups. with
an emphasis on convenience Caring for service or the convenience of applications that can

respond quickly all the time

Keywords: Marketing mix from a consumer perspective (7C's), influencing purchasing decisions

through applications, Lazada applications.
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