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Abstract

The research aims 1) To investigate the demographic factors affecting generation Y's decision to
choose a Fresh coffee shop (Café) in the Bangkok Metropolitan Region 2) To study the Marketing
Mix factors that influence generation Y's decision to choose a Fresh coffee shop (Café) in the
Bangkok Metropolitan Region. The research methodology is quantitative. The sample group for this
study comprises 400 Generation Y customers (aged 26-41 years) who frequented coffee shops
(cafés) in Bangkok Metropolitan Region. Questionnaires were used to obtain data from the sample.
The descriptive data analysis statistics are percentage, mean, and standard deviation. Moreover, T-

test, F-test, and Multiple Regression Analysis are used for inferential statistical analysis.

According to the results of a study, the majority of those questioned were female. They
have a bachelor's degree, work as employees of private companies, and have an average monthly
salary of 20,001 - 30,000 baht per month. The demographic hypothesis testing result indicated that
gender, occupation, and monthly salary level affect café selection by Generation Y consumers in the
Bangkok Metropolitan Region. Furthermore, the outcomes of the hypothesis testing of the Marketing
Mix factor influencing generation Y's decision to choose a Fresh coffee shop (Café) in the Bangkok
Metropolitan Region are Products, Prices, Physical Evidence, and Promotion with a statistically

significant at 0.05 level.



The knowledge or advantages obtained from this study could well be utilized as a guideline
for entrepreneurs investigating the consumption behavior of Generation Y or entrepreneurs interested
in the coffee shop business (cafe) for use in developing more effective, relevant, and targeted

marketing strategies.
Keywords: Marketing Mixed, Purchase Decision, Generation Y, Fresh coffee shop (Café)
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