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Abstract

This research has objective as follows 1) To study the demographic factors affecting the
decision to buy food via the online shopping application (Shopee) of consumers in Bangkok and
metropolitan area 2) To study the marketing mix factors affecting the decision to buy food via
the online shopping application (Shopee) of consumers in Bangkok and metropolitan area 3)
To study the factors of consumer behavior affecting the decision to buy food via the online
shopping application (Shopee) of consumers in Bangkok and metropolitan area. The amount of
population is 400 persons who ordered food via online application (shopee) of consumers in
Bangkok and metropolitan area as frequency, percentage, mean, SD, T-test, F-test and Multiple
Regression Analysis result. The result shows that the most of them are female, age 31-40
years of age, status single, most of them work as officer, income between 20,001-30,000 baht
per month.

Demographic factor: gender and age The differences did not affect the decision to order
food via the online application (shopee) of the consumers in the Bangkok and Metropolitan
area. The difference in status, occupation and average monthly income affects on the decision
to order food via online application (shopee) of consumers in Bangkok and Metropolitan area

The most factor affecting purchase decision-making are Product, Process , People
,Place, Price, Promotion, Physical Evidence. For consumer behavior factors affecting the
decision to order food via online application (shopee) of consumers in Bangkok and vicinities

There was no statistically significant difference at the 0.05 level.

Keywords: Marketing Mixed, Purchase Decision, Order food via online application
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