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Abstract

This research aims were 1) The demographic factor affects choosing purchase
online behaviors of IRA ACTIVEWEAR brand sportswear clothing of consumers in Bangkok
and Metropolitan region. 2) Online marketing communication strategy factors influence
choosing purchase online behaviors of IRA ACTIVEWEAR brand sportswear clothing of
consumers, and 3) Increasing value online of goods influence choosing purchase online
behaviors of IRA ACTIVEWEAR brand sportswear clothing of consumers. The sample size
was 400 personals who consumers like sports. The statistical were frequency, percentage,
mean, standard deviation, t-test, one-way ANOVA and multiple regression analysis.

The results showed that 1) The demographic factor; gender and monthly income
factors influenced significantly choosing purchase online behaviors of IRA ACTIVEWEAR
brand sportswear clothing of consumers in Bangkok and Metropolitan region at the level of
0.05 statistical. 2) Online marketing communication strategy factors; online advertising, online
communication of public relations, online promotional and online direct marketing factors
influenced significantly choosing purchase online behaviors of IRA ACTIVEWEAR brand
sportswear clothing of consumers in Bangkok and Metropolitan region at the level of 0.05
statistical. And 3) Increasing value online of goods factor; product pricing and expanding
distribution channel marketing factors influenced choosing purchase online behaviors of IRA
ACTIVEWEAR brand sportswear clothing of consumers in Bangkok and Metropolitan region
with significant at the statistical level of 0.05.

The results of this research; the enterprises can apply to set the online marketing

communication strategies to match the target groups and increase sales.

Keywords: Online marketing factors, Choosing purchase online behaviors,

Online marketing communication Strategies
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