P o 1 A 1 v A n:ly di
msﬁnmﬂﬁmﬂmuwa&lmammmﬂnuNamamsmﬂauslwamsaoﬂ@o

]
=

a { o @ { & a a a6 g
sawaoé’nifnﬂﬁaannﬂaanﬂsrﬁLﬂ%am%nwaawmmmwia‘l%mmﬁu

NTINNARINAT UAZINIAFNTUIINS
A STUDY OF MARKETING FACTORS AFFECTING THE DECISION
TO PURCHASE CONDIMENTS OF EXERCISE CONSUMERS WHO
ARE MEMBERS OF FITNESS FIRST IN BANGKOK AND SAMUT
PRAKARN PROVINCE.

WIRINNT TR
1a39n13 IT-Smart ATZUTANTEING AN INERETINAUNR Uszinelng

Q%’Uﬁmawﬂmm

Miss Ticha Caechua
6414190002@rumail.ru.ac.th
M.B.A. for IT-Smart Program, Faculty of Business Administration,
Ramkhamhaeng University, Thailand

Corresponding author

UNAnea
a v t:?d a 6 tﬂl = o fdld 1 o A

nwdsiiitagdyzasd 1) INAAN TR UTETINIANRATNUNAGANITA AT WL
tﬂy di Y A t:il o [ a ay a) 6 dq( :i
GﬁaLﬂ‘JaGﬂ‘g\‘i‘Jﬁ"Ua\‘lI}dUSIﬂﬂﬂaaﬂﬂ’]a\‘mﬂEIET&J’]“IJT]"I.IE]GW@IL%ﬁLW‘iﬁl%LT@]W%‘ﬂ
NIINNURIBAT LLaza‘i’am”@mgmﬂmms WAz 2) INBANEUITLEIUNINNIINNTANNG
dld 1 w“ A d’i/ d' v oa d' o o a a a6
mJmmams@maulwamiaaﬂgammaaauﬂmmaﬂmaammmmnmaaﬂmumﬂm

d? t:i Qs Qs :é | A v a a t:i v
lumwu‘nﬂ;amwmmum LazIINIAFYNTUIINNT FIT N1 TIUS U N LT
wwRauasng HiftplszrnimaasuarasusaungunInIIasadunsauLnlfe
Tuwn13398 laginwanwnisuaa ﬁuﬁﬂgamwwmumua:aﬁm”@auqmﬂmms naa
éﬁaahﬂumfifﬁ’ﬂLﬂummﬁanmnﬂnmm;ﬁu‘ﬂnﬂﬁaanﬁﬁéﬁmﬂam%ﬂmaaﬂmua
Lﬂ'i‘aﬁlummﬁuﬁﬂ?amwwmuﬂmazﬁ]ﬁmf@mgmﬂﬁmi I 415 A @Tm?%'msaju
azi'mdwzlLLa:GLGﬁLﬂ’%aaﬁaiumsmmwﬁaga@hmmuaaumu aﬁamf’ﬁﬁmm:ﬁ%gm%d
WTan laur dreaud drsoas dtals d1mdesiuuanasgIn uazn1TIa RIS

auunu lalr F-test WAz Multiple Regression Analysis Han13933uwudn 1) Jadn



ﬂizﬁﬂﬂiﬂﬁﬁ@gﬁﬁuizﬁﬂﬂﬂiﬁﬂﬁﬂmﬂdgﬂ%LﬂﬂﬁNﬂ@ﬂﬂ?iﬁhﬁ%lﬂ%ﬂLﬂ%ﬂdﬂ?diﬁ%ﬂd

Aa

nuslnafaantiasnd slﬁl,ﬂuam‘fmmaoﬂmumﬂ%lum@ﬁuﬁﬂgamwmmuﬂmax

U
wWwiaaynnms adeliipdmagnieaid 0.05 uaz 2) TaIUfmUNFNNINIIANA
MUNAANTH AIUTIAT FIUTDINNNIITATINUY FIUNIIFILEIUNITANA LAZA

a ' v A & A v a A o @ A « a
uﬂﬂﬂ Nwﬁ@aﬂqjﬁﬂﬁUJﬂmaLﬂiaﬂﬂEﬂiﬁ‘ﬂaﬂaﬂiiﬂﬂwaaﬂﬂqaﬁﬂqﬂﬂLﬂuﬁwqﬁﬂmaﬂ

o Qs

Aatusidialuiaduiingununaninasiazisniaaynidnns adiisdagnig
alif 0.05
6 v A % v ao & o Y v o
a3daduinIadadunuainiuissh aursailulfiduuuanieldny
v a tﬂl o o a v 1 v 1 C}
Aisznaumandainiesdysse mansash ldlglunmshununsialdadnigndas uaiugn

a &
UMMV

>

Adn: UUFIBNFNNIINITARNG, Lﬂ%aﬂ'gﬁmaa;ju%lnﬂﬁaaﬂﬁﬁamal,

]

@ A Aqll
MInaRULAT

ABSTRACT

The objectives of this research are 1) To study the factors of demographic
that affect the decision to purchase seasoning products of the Fitness First
membership customers in Bangkok and Samutprakarn province. 2) To study
Marketing Mix factors that affect the decision to purchase seasoning products of the
Fitness First membership customers in Bangkok and Samutprakarn province. The
research model is quantitative research that uses demographic factors and Marketing
Mix as the conceptual framework and the area of this research is in Bangkok and
Samutprakarn province. There were 415 samples of the Fitness First membership
customers in Bangkok and Samutprakarn province as the sample group by using
simple random sampling method. The research tool used descriptive statistics
questionnaire which are frequency, percentage, mean, standard deviation, inferential
analysis which are F-Test and Multiple Regression Analysis. The research results
found that; 1) Demographic factors in term of education background of the Fitness
First membership customers in Bangkok and Samutprakarn province have a

statistically significant difference in level of 0.05 that affect the decision to purchase



seasoning products which mostly hold bachelor's degree 2) Marketing Mix factors,
including product, price, channels, promotion and individual have a significant effect
on the decision to purchase seasoning products of the Fitness First membership
customers in Bangkok and Samutprakarn province which have a statistically

significant in level of 0.05.

The knowledge or the findings of this research can be used as a guideline for
seasoning manufacturers to make marketing strategies and business plans more

accurate.

Keywords: Marketing Mixed, Condiments of exercise consumers, Purchase Decision
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